World Bank Group and a Coalition of Partners Make Commitments
to Accelerate Universal Financial Access

Annex: Complete List of Commitments Made at the World Bank Group Flagship Seminar, April 17, 2015

Visa

“Providing greater access to Visa’s payments network is both core to our business growth and consistent with our
vision to be the best way to pay and be paid for everyone, everywhere. In support of the World Bank Group’s objective
of achieving universal financial access, we will work toward providing electronic payment accounts to another 500
million underserved people by end of 2020. Additional investments and partnerships will focus on driving account
usage among specific population groups who now tend to be underserved, such as women, farmers, small businesses
and young adults, in countries where the opportunity and need is the greatest.”” Charles Scharf, CEO, Visa

And the following entities:

Bandhan

“We are pleased to partner with IFC to transform Bandhan into a universal bank with focus on mainstreaming the low-
income unbanked households. We hope that this initiative will allow our more than 6 million credit clients, to access a
range of products such as savings, payments etc. apart from catering to their much-needed credit requirements. We are
committed to promoting Financial Access to all in line with IFC’s financial inclusion goal and estimate that Bandhan
Bank will be able to have more than 20 million savings accounts, and 10million credit customers by 2020.”” Chandra
Shekhar Ghosh, CEO, Bandhan

Bank Mandiri



development organizations. Together, we can be agents of transformative change who create more inclusive economies
and more empowered populations.” Ajay Banga, CEO & President of MasterCard

MicroCredit Summit Campaign

“The Microcredit Summit Campaign will work with its reporting institutions to help them expand their outreach to at
least 53 million of the world’s poorest families, bringing the overall total of the world’s poorest families reached by
microfinance to 175 million by 2020.”” Larry Reed, Director, MicroCredit Summit Campaign



